
$400,000
the price tag  

of the “world’s most  
expensive T-shirt.”  

The 100% organic tee was 
studded with more than  

9 carats worth of black 
and white diamonds.

(Blue Cotton)

WHAT MAKES T-SHIRTS SO SPECIAL
For decades, T-shirts have been the epitome of casual, cool style.  

Learn some interesting facts about this top promo category.

INFOGRAPHIC

2 BILLION
the number of T-shirts  

sold each year worldwide.
(Credence Research)

T-shirts are the  
top promotional  
products category, 
accounting for

15.7%
 of distributor  
revenue.
(2022 Counselor State of the Industry)

62% of Americans 
say they own 10 or more 
shirts – enough to circle  
the globe 34 times if lined  
up next to one another.
(Blue Cotton)

Nearly

80%
of Americans say  
they feel a sense  

of attachment  
to at least one of their 

old T-shirts. 
(Blue Cotton)

TEE TIMELINE

T-shirts are  
a more influential 

promotional  
product in the 

Southeast than  
in any other  

region of the U.S.
(2022 ASI Global Ad  
Impressions Study)

1913

T-shirts 
are issued 
to the U.S. 
Navy to be 
worn under 
uniforms.

The first promotional 
T-shirt was produced – 
for The Wizard of Oz.

The word “T-shirt” first 
appears in print. Author 
F. Scott Fitzgerald used 
the term in his novel  
This Side of Paradise.

1920 1939 1951

Marlon Brando wears 
a T-shirt as outerwear 
in A Streetcar Named 
Desire, generating 
controversy but 
also causing 
a nation-
wide spike in 
T-shirt sales.

Plastisol ink 
is invented 
– paving 
the way for 
screen-
printed tees.

1959 1974 1996 2004

The signature 
Hard Rock Café 
T-shirt is created 
after the restau-
rant sponsored 
a local London 
soccer team. 
Extra team tees, 
featuring the 
famed logo, were 
returned to the 
café then given 
away to loyal 
customers. 

1977

The iconic 
“I love New 
York” logo, 
featuring 

a red heart 
in place of 

the word “love,” is 
designed pro bono 
for the state by  
Milton Glaser. 

2006

The film Napoleon Dynamite is 
released and “Vote for Pedro” 
ringer tees become a cultural 
phenomenon shortly thereafter.

Tri-blend tees 
– typically 
made from 
50% polyester, 
25% cotton and 
25% rayon – 
are introduced. 

The first direct-to- 
garment printer, based  
on an invention by 
Matthew Rhome, 
becomes commercially 
available.


