2006 2005
i North © North i #of
: American : American : 2005/2006 Years : ¢ Employee : # Of : SalesPer : : Average : Total#Of : Total # Of
2007 : 2006 : i Sales : Sales : Difference : % i Year In Sales : Independent : Rep i Total# : SalesPer @ Offices :  Offices H
Rank : Rank : Top 40 Distributors i ($Millions) : ($Millions) | ($Millions) : Change : Est. @ Industry H Reps : SalesReps : ($Thousands) : of clients* | Client : Worldwide : Outside U.S. @ Market Specialization
1 | WEARGUARD-CREST ©$2400 i $2240 i $160 i 71% i 1952 i 6 © L 500 0 © $480 : 410000 i $585 1 0 : Uniforms/Promo prods

D D D D D D 10 Corporate Catalogs

2 | CORPORATE EXPRESS © $2350 ¢ $2200 | $60 i 26% : 1960 i 47
: : PROMOTIONAL MARKETING : : : {

5 : . BENSUSSEN-DEUTSCH L $10987 | $1449 | $538 i 371% 1984 | 23
5 . & ASSOCIATES INC. i : ! a ; ;

P P P S PP PP PP PP PP PP PPPPPPPPI

92 i 0 . $2160 ¢ 750 $264933 | 21 2 General

P T T T TP TP T T T P P P A PP PPPPPPIN

56 48 ©$1837 ¢ 11000  $17364 3 0 {  Corporate Catalogs

74,000 $2,331 None
D D D 100,000 $1,680 350 0 Corporate Programs
H H H H H H H and Apparel

e

1,000,000

© NATIONAL PEN CORP.

: 4 IMPRINT

Telecom, Financial
Serv,, Pharma

D D D I B D D Geners|

$991,000

TICTOC

55 5 L $1452 ¢ 20000 | $4355 8 0 General
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D D D : D i D D D General

L

D D D D D D D Recognition Awards

18 | . AMERICAN SOLUTIONS . $781 . seT4 . $107 | 159% | 1981 | 26 452 0 106 $140 | 119996 | $651 | 456 0 . Promotional, Commercial
: . FOR BUSINESS INC. : . Print, Office Supplies,
1 8 8 8 8 8 g g g g g g Forms, Labels

19 : . KAESER & BLAIR INC. . $780 ¢ $760 ©  $20 i 26% 1894 i 113 i i 0 . 3900 i $20 . D i D 1 0 General

20 | . JACK NADEL INTL . g760 | $860 | $100 | -116% : 1963 | 64 i i 110 | 6 . $65 | 12000 | $6338 | 24 | 4 General

E = Estimate D = Declined to provide information * Some distributors define clients as the number of companies they sell to; others calculate total number of purchasers.
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Rank : Rank : Top 40 Distributors ($ Millions) ($ Millions) : ($ Millions) Change Est Industry Reps Sales Reps §($Thousands)§ Of Clients* : Client Worldwide : Outside U.S. Market Specialization
21 . VERNON CO. : $169 30,000 $2,420 5 0 B2B
22 EVIGNA $1,725 100 i $690,000 13 5 General
23 . BROWN & BIGELOW $274 D D 19 0 Calendars and

ARTCRAFT PROMOTIONAL

Promotional Products

Embroidery/Promo Products

: $21,821 General
CONCEPTS
26 WORKFLOWONE $100 34,000 $1,765 80 0 General
CORPORATE EDGE $2,100 500 $117600 5 0 Across Industries
28 G & G OUTFITTERS $58.3 $51.3 $70 13.6% 1990 17 0 $3,068 3,600 $16,657 4 0 Beverage, Financial,
i NASCAR
29 NEWTON MANUFACTURING CO. $496 $48.2 $14 3% 1909 98 500 $60,250 80,000 $603 4 0 General
30 GARY MANDEL PROMOTIONAL $48.1 $45.0 $3.1 6.9% 1976 30 2 $2,829 D D 5 1 Design and Production
CONCEPTS INC.
MERIT INDUSTRIES INC $3,836 1,600 $28,133 1 0 Eco Products

32 CORPLOGOWARE $42.15 $30.1 $12.1 402% i 2002 5 0 135 $313 2800 $15071 9 1 General
33 | THOMAS DIRECT SALES $400® |  $400 $00 0.0% 1986 91 D D D D D D D General
34 . POSITIVE PROMOTIONS $395 @) N/A N/A D D D D D D General
35 . NORSCOT GROUP

36 . ATLAS PEN & PENCIL CORP.
37 ECOMPANYSTORE INC. $34.0 $32.2 $18 2 $1,259 1,600 $22,667 8 0 Corporate Programs
38 GATEWAY/CDI $332 $295 | $37 0 $3,300 100 $330,000 4 0 General
............................... e e e e
39 GOLDMAN PROMOTIONS $33.1 $29.7 $34 26 $297 3,000 | $11,000 7 0 General
40 CALIENDO-SAVIO $32.8 $32.5 $0.3 0 $2,523 420 $78,095 2 0 Promotional Merchandise
ENTERPRISES and Uniforms

E = Estimate D = Declined to provide information

“ Some distributors define clients as the number of companies they sell to; others calculate total number of purchasers.



