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 Background:

On November 16, 2010, ASI launched a study among buyers of corporate gifts about plans for gift giving this holiday season and for all of next year. 

The survey was sent to the Successful Promotions Trend Report subscriber list , which resulted in 301 completed surveys. All respondents were screened to ensure they were involved in decisions about corporate gift giving for their companies. 

Conclusions:
· Overall sales of corporate gifts will be about the same in 2010 as 2009. Nearly six out of 10 respondents plan to spend about the same amount this holiday season as last on corporate gifts for both employees and prospects or clients. 
· Financial gifts for employees are the most common. Gift cards are the most commonly cited gift for employees, with 40% of respondents who plan to give holiday gifts offering them.  Cash bonuses are second, cited by nearly one-third (32%) of respondents.

· Apparel and food are very popular decorated gifts. Among decorated gifts, apparel and food/beverages are the most often cited employee gift, with nearly one-quarter (24%) of respondents planning to give them. Food/beverages is the most commonly cited client or prospect gift. 
· Employers invest more in employee gifts than client or prospect gifts. Among companies planning to spend on employee gifts, the average amount per recipient is $35.55, while spending on clients or prospects is $10 less. 
· Most prefer to decorate with their logo. Over one-half (54%) plan on having the item decorated with the company’s logo, while another 26% may, depending upon the item. 

Detailed Findings:
Compared to last year, is your company planning to spend more, less or about the same on corporate gifts for employees during the holiday season?
· Nearly six out of 10 respondents plan to spend about the same amount this holiday season as last on corporate gifts for employees.  
· However, nearly one-third (31%) plan to spend less, and only 12% plan to spend more, suggesting an overall net decrease. 
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What type of gifts are you planning to give to give employees this holiday season?
· Gift cards are the most commonly cited gift, with 40% of respondents who plan to give holiday gifts offering them.  Cash bonuses are second, cited by nearly one-third (32%) of respondents.

· Among imprinted items, apparel and food/beverages are the most often cited, with nearly one-quarter (24%) of respondents planning to give them. 
Gifts for Employees
	
	Total

	Gift cards
	40%

	Cash bonuses
	32%

	Apparel
	24%

	Food or beverages
	24%

	Calendars
	18%

	Writing instruments
	16%

	Desk accessories
	13%

	Bags or luggage
	9%

	Charitable donation
	8%

	Drinkware
	8%

	Electronics
	8%

	Golf gear or sporting goods
	4%

	Watches or jewelry
	3%


On average, how much do you plan to spend per recipient on employee gifts?
· Among companies planning to spend on employee gifts, the average amount is $35.55. 

· Over one-half (54%) plan to spend at least $26 on employee gifts. 
Amount Spent per Recipient

	
	Total

	$0-2
	6%

	$2-5
	4%

	$5-10
	16%

	$11-24
	21%

	$26-50
	26%

	Over $50
	28%

	   Average
	$35.55


Compared to last year, is your company planning to spend more, less or about the same on corporate gifts for clients or prospects during the holiday season?
· Similar to plans for spending on employees, nearly six out of 10 (59%) plan to spend the same as last holiday season on gifts for clients or prospects. 
· Over one-quarter (28%) plan to spend less than they did last year, twice the 14% percent that plan to spend more.  
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What types of gifts are you planning to give clients or prospects this holiday season?
· Food/beverages is the most commonly cited gift, with one-third (33%) of respondents planning on giving them to clients or prospects. 

· Calendars, gift cards, writing instruments and desk accessories are all cited by about one-quarter as the type of gift they plan to give.

Gifts for Clients/Prospects
	
	Total

	Food or beverages
	33%

	Calendars
	25%

	Gift cards
	25%

	Writing instruments
	25%

	Desk accessories
	24%

	Apparel
	16%

	Bags or luggage
	12%

	Drinkware
	12%

	Electronics
	11%

	Charitable donation
	10%

	Golf gear or sporting goods
	7%

	Watches or jewelry
	4%


On average, how much do you plan to spend per recipient on client or prospect gifts? 
· Among companies planning to spend on client or prospect gifts, the average amount is $26.27. This about $10 less than the averaged planned spend on employee gifts. 
· Less than one-half (42%) plan to spend at least $26 on employee gifts. 
Amount Spent per Recipient

	
	Total

	$0-2
	10%

	$2-5
	10%

	$5-10
	16%

	$11-24
	23%

	$26-50
	29%

	Over $50
	13%

	Average
	$26.27




If you are giving merchandise (such as drinkware or a desk accessory), are you planning to include the company's logo somewhere on the item or its packaging?
· Over one-half (54%) plan on having the item decorated with the company’s logo, while another 26% may, depending upon the item. 
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In 2011, do you think your company will spend more, less or about the same on corporate gifts overall?
· Most respondents (53%) plan to spend about the same in 2011 on corporate gifts for the year.
· One-quarter (25%) plan to spend more, and 21% plan to spend less. This suggests a modest increase over 2010 spending. 
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